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	Description

	Corporate social responsibility.  Just as everyone needs to be a good citizen, contributing what they can for society, corporations need to be good citizens as well.  

	Objectives (Design):
	Arizona Content Standards

	· Explain why legality is only the first step in behaving ethically.
· Ask the three questions one should answer when faced with a potentially unethical action

· Describe management’s role in setting ethical standards.

· Distinguish between compliance-based and integrity-based ethics codes, and list the six steps in setting up a corporate ethics code.

· Define corporate social responsibility and examine corporate responsibility to various stakeholders.

· Analyze the role of American businesses in influencing ethical behavior and social responsibility in global markets.  


	3.0 Practice Employability Skills Required for Business Management and Administrative Services Careers. 3.2

10.0 Explore the Legal and Ethical Environment of Business. 10.2, 10.4 – 10.5  


	Materials and Resources (Development)

	Understanding Business, Nickels, McHugh, McHugh 7th Edition, McGraw -Hill, New York, New York, 10020 will be the required textbook.  
Computers connected to the Internet and Microsoft Office 2003 installed.  Download REAL Player to view the videos. A projector/computer would be helpful.

Instructor:  Go to the texts online learning http://highered.mcgraw-hill.com/sites/007310597x/student_view0/additional_video_clips.html use login and password (cindy.barnes@eac.edu/angels2379) choose chapter 4, under instructor resources click on power point presentations and then choose chapter four.  



	Procedures (Development & Implementation):

	Study Chapter 4 of the text. Use the Learning Goals on page 89 as a guide. 

1. Type the meanings of the words/phrases listed under key terms in the text on page 111. 

2. Go over the review and critical thinking questions. 

3. Study the case materials at the end of the chapter. 

4. Study the video and be prepared to discuss the questions about ethics presented.
5. Create a flyer with the six-step process to help improve America’s business ethics.
6. Read “Not all Pirates Wield Swords-Some Sport MP3 Players” on page 93 and answer the following questions in a 3 paragraph essay:

· How will you respond to these ethical challenges?

· Are you willing to pass up the opportunity to get free music if you think that free file sharing is unethical?

7. Take the quiz on page 95.  Within the above essay tell me what your score is and what it means.  
8. Explain what constitutes and the effects of plagiarism.

9. (Do not write in the book.  Type your answers on a word document within your key terms, 3 paragraph essay and explanation of plagiarism).    


	Evaluation

	1. Key Terms
2. Flyer

3. 3 paragraph essay on plagiarism


Chapter 4  

Read Chapter 4 in the Text First 
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Demonstrating Ethical Behavior and Social Responsibility 

General: 


Just what are the social and ethical

 HYPERLINK "http://www.bsr.org/Meta/about/bsrdetails.cfm"  requirements that businesses should adhere to? As a business owner/manger, what are your obligations to the people in the community you are located in? What are your social responsibilities to its citizens, your employees, etc? How do you balance these responsibilities against the requirement that you maintain profitability for your shareholders and/or yourself? After all, if the business fails because it has diverted too much of its efforts toward being socially responsible, then it has harmed the community as people are out of work and harmed the shareholders/owners who have lost their investment and potential income. These are not simple questions to answer. 
The text points out that business take many approaches toward answering this question. Some believe that it is enough to comply with the law and pay their employees a fair wage. They assume that by doing so, their employees acting on their own will contribute to the community through volunteer or other activities. 

On the other hand, there are firms which take an active part in supporting community social programs. Banks commonly have 100% participation of their employees in United Fund campaigns. Some bank employees resent the fact that they feel their job may be threatened if they don't contribute. Should employees be pressured by employers to participate in community activities on the basis of assuring that the firm is doing their part?  Should a firm donate large sums of money to communities, colleges and others for "worthwhile" activities and at the same time reduce the distribution of profits to their shareholders, many of whom may rely on their dividends to supplement retirement income, etc.? 

What about the issue of pollution? How far should a company carry its efforts to avoid placing pollutants in the atmosphere, soil, or water? Should power companies continue to burn fossil fuels, coal, oil, gas, and pollute the atmosphere with hydrocarbons and heat, should they switch to, at the moment, politically incorrect atomic fuels, or should they just begin a gradual program to reduce pollution by reducing power output and eventually force people to turn off air conditioning, TV's, etc. 

The issue of ethics also is involved here. The text makes reference to Lockheed_Martin's code of ethics shown in this link. Is it ethical for Colt Industries to continue to manufacture handguns even though they know that some will be used to harm people by criminals or children will die playing with the guns? How ethical is it that newspapers emphasize evil and violence in the world to sell papers without giving equal time to the gentle and kind? Is it ethical to manufacture a product that could be safer if you sacrificed a little more profit on it in manufacture? Automobiles and many other products come under the latter category. Just what is ethical behavior? 

One of the methods used to insure ethical behavior is to regulate industries and the population. The text offers a fairly comprehensive listing of the various federal acts created to make sure businesses and individuals adhere to some minimum standards. This brings up the issue of how much regulation is the right amount. Is there too much regulation? Are we forcing higher prices for some products and services because of regulation? Doesn't the free market tend to regulate itself when businesses that offer bad products loose their markets and fail financially? Wouldn't a well informed, well educated populace be effective in eliminating bad businesses by recognizing fraudulent or dangerous practices? Even the Internet has those who would exploit it for criminal or at the least, unethical purposes. See the Fraud Watch web site mentioned in the text. 

If you are having trouble coming to some kind of resolution to these questions, imagine the problems for owners and managers. Most of them are normal, honest people who have no wish to harm others and in fact want to be considered good citizens. What is the proper balance between maintaining profitability for the benefit of the businesses owners and employees while doing what is perceived to be socially responsible and ethically correct?

Review the TV ethics cases. What should the people here do? We'll discuss it during the class.



 HYPERLINK "http://faculty.valenciacc.edu/redwards/Ethics1_56.rm" 
1. View Ethical Case 1 video (56K)





 HYPERLINK "http://faculty.valenciacc.edu/redwards/Ethics2_56.rm" 
2. View Ethical Case 2 video (56K)





 HYPERLINK "http://faculty.valenciacc.edu/redwards/Ethics3_56.rm" 
3. View Ethical Case 3 video (56k)




 HYPERLINK "http://faculty.valenciacc.edu/redwards/Ethics4_56.rm" 
4. View Ethical Case 4 video (56k)




 HYPERLINK "http://faculty.valenciacc.edu/redwards/Ethics1_dsl.rm" 
1. View Ethical Case 1 video (Cable/DSL)





 HYPERLINK "http://faculty.valenciacc.edu/redwards/Ethics2_dsl.rm" 
2. View Ethical Case 2 video (
Cable/DSL)




 HYPERLINK "http://faculty.valenciacc.edu/redwards/Ethics3_dsl.rm" 
3. View Ethical Case 3 video (
Cable/DSL)




 HYPERLINK "http://faculty.valenciacc.edu/redwards/Ethics4_dsl.rm" 
4. View Ethical Case 4 video (
Cable/DSL)




 HYPERLINK "http://faculty.valenciacc.edu/redwards/IBChapter4AbbottLabs_56k.rm" 
Abbott Labs (56k)





 HYPERLINK "file:///C:\\IntroVideos04\\IBChapter4AbbottLabs_cbl.rm" 

Abbott Labs (Cable/DSL)

If videos are not available go to this site http://highered.mcgraw-hill.com/sites/007310597x/student_view0/additional_video_clips.html and view Raven Biotechnologies: Answering Tough Ethical Questions
